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Make a Move in
the Right Direction

As the leading online destination for contact information, WhitePages attracts many
people who are moving or tackling home-improvement projects. People use WhitePages
when they move to update their contact info, meet new neighbors or to organize parties

in their new or improved homes. We help advertisers reach people in this prime life stage,

which is why consumer electronics, telecommunications, utilities, home-improvement
Moving stores and lending institutions are some of our top-performing partners.
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