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Reaching Busy Moms

Moms use WhitePages to connect with friends, family, neighbors, and their
community. They turn to us while organizing social events and during major life stages
(e.qg. coping with a growing family, remodeling their homes or moving). With high
reach and advanced targeting expertise, WhitePages helps you reach the premium

moms demographic. That’s why health and wellness, CPG and retail advertisers are

among our top-performing partners.
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